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on the internet now.  If buyers don’t like 
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for all."

Setting the Stage:
Those who doubt the power of staging need only speak to Trina Macchi of Hallmark Sotheby's International Realty 

in Hopkinton, Mass., to grasp how critical it is to the process of selling a home.

The Art of Home Staging

HENRY HOWARD-SNEYD

Here are Trina’s top tips for successful staging:
DECLUTTER:��,��������
��
� 
�������
��	�


������	��

���	��

������ �-������ ���
��������
�������
��������
�
���	�
����
���
!���	
� ����!����	��
���	�� ����
����
� 
�� ���������� � '�� �� ���
��
���
���� �����������	��	 ��
*���� 
�� 
���
� �� 
�!������

� �� �����
���������

�������	 ������ ���	���
����	�
��	� �����
����
 ���
����!���	���

OUT WITH THE OLD, IN WITH THE NEW:  -����������
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A CLEAR VIEW:  ,����������
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FIRST IMPRESSIONS MATTER: �1����	
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A PICTURE IS WORTH A THOUSAND WORDS:������	�
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BEFORE

AFTER


